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Omni-Channel Data Analysis & Attribution



Customer Journey Analytics
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Customer Journey Analytics combines data from disparate channels into a journey centric view that empowers 
Analysts and Marketers to quickly find answers to critical business questions.

Customer Journey Analytics



Customer Journey Analytics workflow 

Immediate access to 
cross-channel data and 
reports

CJA supports unlimited queries 
without additional costs 

CJA allows you to create and share 
audiences based on any set of 

dimensions or metrics for activation 
and orchestration

The average CJA customer stores 
seven data sources, 22 billion rows 
of data/events, and runs >1K 
queries per day

CJA returns most cross-channel queries 
in less than 1 second

Build reports/ask questions of 
the data in seconds– no SQL 
knowledge required

Perform any additional 
ad-hoc query with drag & 
drop UI

Take immediate action 
on discovered 

business insight

Go to Customer 
Journey Analytics

CJA datasets are fully correlated – all 
data is  processed at query time

Business questions can be 
analyzed and answered in 
significantly shorter time



Measure cross-channel impact of creative, media & audiences

AI-powered Content Analytics to quantify the impact of 
each element within an asset to inform future creative

Automatically detect ‘fatigue’ and trigger creation of 
refreshed content

Data collaboration between Publishers and Advertisers to 
measure impact of paid media

Business Impact:
• Insights inform better creatives → Increased consumer 

engagement
• Insights from Premium Publishers → Quantified ROI
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Adobe Mix Modeler

Customer Journey Analytics (with Content Analytics)

Adobe Real-Time CDP



DAM metadata as the new data layer for GenAI



Unified Attribution, Media Mix & Econometrics 
Mix Modeler is natively built on the foundation of the Adobe Experience 
Platform. Built-in AI algorithms leverage state-of-the-art technologies using:

● Supervised machine learning

● Econometrics (e.g., time series analysis)

● Bayesian method

● Causal inference

●Marketing and advertising science (e.g., adstock, diminishing return)

● Applied statistics (e.g., survival analysis)

● Transfer learning

● Cooperative game theory (e.g., Shapley value)



Adobe Mix Modeler methodology
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Enterprise Customer Data Solutions & 
Federated Audience Composition
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Migration to enterprise 
data solutions & 
cloud data platforms 
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AEP Federated Audience Composition use casepatterns
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Audience 

Creation

Audience 

Enrichment

Build new audiences from 
enterprise datasets without 
copying underlying data and 
activate those audiences with 
prebuilt destinations.

Enrich existing audiences in 
Adobe Experience Platform
by utilizing composed audience 
data that has been federated 
from the enterprise data 
warehouse. This data will not be 
persisted in Adobe Experience
Platform customer profiles.

Profile 

Enrichment

Marketer-friendly visual canvas to access essential datasets when composing
audiences for activation

Allow enterprise audiences to be 
retained as attributes within 
actionable Adobe Experience 
Platform profiles to power in-
the-moment experiences 
triggered by inbound customer 
event signals.



Connect on Linkedin – www.linkedin.com/in/idaniels

Thank you!
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